, ARE YOU ON THE LIST?

N

would spend 520 on fitness and glamour magazines at the news-

stand. Then [ would put together press packets with invites [for

editors]. From the PR we got, clients rolled in. We got write-ups
in Elle and other | publications|— The New York Sun was probably
the tumning point. When that article hit stands, | had more celeb-
rity [clients] than | could handle.” —Alycea Ungara, 40, founder §
of Alycea Ungaro’s Real Pilates, a fitness studio in New York Ciry,
whose clients include Madornna and Molly s 31,1 million
! "] live in Southern California, and every time | was in Los An-
. geles, I'd keep a bag of products in my car. I'd have lunch at Fred

“[Celebrities]
will hear you
out because
they're entre-
prensurs as
well,” says
Terry Carter,
who wooed
star clients
with free
products.
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